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02 Commercial Project in Ghaziabad & Sohna

26 Residential Projects in Gurugram
02 Residential Projects in Karnal
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Projects In GURUGRAM
Project in KARNAL
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01 Commercial Project in GHAZIABAD
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AFTER REDEFINING GURUGRAM

WE ENAMELS SOHNA

RERA Registration No.
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FEATURES OF

WATER SAVING
GREEN HOMES e
Low Embodied
Low flow water —_— ‘Energy® Materials
OPERATIONAL ENERGY fixtures AL | (walls; Floor & Roof
Excellence In Design SAVING FEATURES (taps, showerheads)

For Greater Efficiencies

Notes:
. Low flow 1. Third party agency which certifies green

A AV

<
%

ST AN buildings

water closet
Bl N 2. Electricity required to operate lights, fans,
. i Nat I Obti E Effi ot appliances etc.
< P ( : t ]C d atural ptimum nergy-Efficien s o ‘
- 1ati . : gy required to extract and manufacture
:j‘ r e e r | | e Ventilation WII'IC!OW to wall Walls the materials which are used to construct and
¥ ratio (WWR’) maintain the building
.
?"5. ( ; r e e n | | O I I | e S Rain water 4. Lights, Fans e Appliances which saves
", . energy such as LED lights, star rated fans/
- harvesting refrigerator/ AC etc.
[+
,;', 5. The list is not exhaustive, and the integration
;‘.‘-‘\A 5o of features may vary from project to project
S
Y oo 6. Promote cross ventilation within habitable
& spaces
"‘Q + + . HEN %
A External shading Reflective Roof High thermal Wastewater £ Beeniags o Siding s kol glaced dre 50
;3 devices for performance o/ e treatment & reuse

¥ 3 . Ny 8. Low U-value (thermal transmittance)
£ windows windows walling material
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Less Embodied
Energy in Materials
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SIGNATURE
52%
Water Saving

SECTOR 36, SOHNA, SOUTH OF GURUGRAM

N,

Energy Saving
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FAR FROM THE ORDINARY, CLOSE TO

EVERYTHING

YOU NEED.
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LOCATION ADVANTAGES
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More Than 6 Reputed Schools within 15 km Radius s 11 Multiplex Screens to be Functional Soon
G.D. Goenka Signature School, Ryan International School, DPS Maruti Kunj, ‘ Enjoy a day out at the movies. Have a rendezvous with your favourite genre.
St. Xavier’'s High School, Pathway International School, Asian Public School, A number of state-of-the-art cinemas are all around you just for that.

KIIT Collage of Engineering, G.D. Goenka University, K.R. Mangalam University,

and JK Business School are some of the reputed schools in the vicinity. * Office Complexes and Business Hubs in the Neighborhood
Genpact, Converges, Capgemini, McKinsey, Ancient, PepsiCo, NTT Data
A Sohna Elevated Road (under construction) and all leading banks operating in a 15 km radius.
b
\

The elevated road will help you zip across from Subhah Chowk to Badshapur.

Sohna Road is also being upgraded to an 8-lane National Highway. This will Y, 0 0 Adventure Park in the Vicinity

provide seamless connectivity to other parts of southern Gurugram. d ‘{f' Enjoy a wide variety of adventurous activities that include rope cycling, mountain
climbing, obstacle rope course, rappelling, dirt remote cars, bungee run, kids

Shopping Malls with Leading Brands 15 km Away rope course, etc.

Shop to your hearts delight. You'll find all your favourite brands tucked in the

grandest malls all around you. A Lush Green Environment

South of Gurugram is surrounded by the Aravallis.

EE Hotels in 15 km Radius

L — Country Inn is within. 5.3 km; other hoteLs mclude Lemon "Tree, The Taj Gateway
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Sohna Road: A popular destination in THE TIMES OF INDIA Y-

Gurugram for affordable and mid-range Independent floors race ahead to dominate homebuyer
Delhi-Mumbai Expressway, elevated road expected to turn housing choice in residential realty =

June 5 2022, 538 PM IST [ Ashak Singn Jaunapuna in volces, Busing

SOh na into nEXt major realty hUb The expanding presence of affluent properties in locations like Sohna Road - :

demonstrates the growing luxury trend in Gurugram'’s real estate market.

. . , . The pandemic has reaffirmed the buyers’ and investors' faith in real estate
With the Haryana portion of the Delhi-Mumbai Expressway and the Sohna o o ¥ Y

o« elevated road likely to be finished by next year, experts were of the opinion o o

assets, making them the most sought-after investment choice. The wish for -

. . . an indulgent lifestyle with ample space, no unnecessary interference, and :
that the real estate sector will see a major development as they improve d Y e Y S

access, create jobs and allow people to move with ease amenities personalized as per the buyers' choice, have turned the tide in
favor of luxurious independent floors. Thriving realty hotspots such as New >

Gurgaon or Sohna Road host a population of industry leaders, corporate

giants, NRIs, ex-pats, and young professionals. Buoyed by the benefits of l-;
independent floors, this population is increasingly stepping ahead to invest

in these offerings which are the next big thing in residential real estate.

Independent floors are gaining prominence as they offer the customers thg
dual benefits of staying closer to their loved ones under the same roof ar

having enough space for individual privacy. Many customers buy two g

works in favor of these assets is that they have |lesser turnaround

T AR e SaRAg REEH nUOUSTY Withesses new eonstructions that contribute to the convenisncs terms of construction. The discerning customers with higher-paying

potential who look for a company of like-minded people are now looking
Sohna Road in Gurugram is home to a plethora of realty developments. It ) )
S P g B towards independent floors that offer more space and have less density. The

features a well-developed infrastructure and excellent connectivity. Several ) . ) . . ]
DDJAY is adding to the surge in demand with smaller plots and high density

4 ) - ] . for the mid segment buyer. However, the upper segment is also now slowly
: Developers, who had invested in Sohna around five to six years ago, said that the

Delhi-Mumbai expressway and Sohna elevated road will boost demand, as it would
take residents only 15 minutes to reach Rajiv Chowk in Gurugram. (Parveen Kumap/HT
<% - . Photo) : . L &

[

shifting from high-end apartments to high-end floors owing to the same

N .
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Br.lmlnl luxury Is no longer
exclusive to the milllon-
alres. More and more peo-
ple are Increasingly aspiring 10 ’ "
taste such luxury and this aspira- ﬂ y
tion Is getling stronger among
prospective boyers, those who
can afford such Tuxury

Noida is also emerging as a
preferved destination for afford-
able fuxury. This (s due 1o 2 host
of factors Including exposure lo
:‘-' branded luxury in the course of
4 their foreign trips. The urge 1 get
5 | the same boack home leads quile &

- IRsssEssERBERARETRRRRR IR

: Is affordable luxury
redefining realty?

Affordable luxury segment Is fast emerging
as a top pick among homebuyers in Noida

-

‘d
% % I% | q Sohna Is Emerging As Top Real Estate Destination 3
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When  we  lalk
about yvoung buyers.
futurc-ready homes
are something one
needs 1o be careful
ol ones that are sult-
able for thetr modern
requirements.

Covid-19 pan-
demic has made
people  realise

that home is the

safest place W
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few to fnvest In luxury i indaleo the " oz Wt A eade @ 3”# g/ m@' calty Spotlight
branded homes. For ‘:nr'm Invest- = R A W W A
many, It also fullils the 2 Abhishek Singhd ¥ el b v o B e ek s St e I Sohna has risen st2adily on the livability index over the |ast few years; the city and its vicinity show promising progress o
¢ €1 VAT D ey ¢ 1 .4 e ¥ | - . .
aspirational aspect of Tadee gD S atuiir IRt o re o f) ke g many of the key paramaters of the livabllity index that have made NCR a promising urban centre and satelite area. It
owning a branded home. P W TE e A R e wR R ) T we a a gw m
s Commenting on new ?R 8(:' rwa ld AR TATEZ ¥ T e rems | A wAR W A et @ ww b v : scores well on key factors such as current and potential access 1o other cues, healtn and education services, the log
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'.-‘ s orrerd \T; Signature et T, T e SR A iR v 3 aew o W e estmated o reside In South Gurugram. Increased habitability has a beneficial impact on perceived wellbeing and the
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r X & “.’ 3 m.ana ., o 7 ’,' "- a3 brnhiog %t Nl W . i "Today, Sohna micro market has both affordable and big ticket residential developments, besides prominent commercial
1% of the younger genera SSOCHAM wheq & s fewew b a9 T wE e el € Tk R e ow e Y 4 P!
tion for luxury homes has :M:l o “ al = wiEt ¥ e e —r Y # W e s 2 N sﬁ? maq #W W and hospitality developments in South of Gurgacn and neighbouring micra markets. As a result of this Sohna has
.K been a@n ongoing l‘h"m’mf 4 v Ml w1 8 9 e H e S o R v gt & e v b abiidhid emerged as a real estate hub, particularly affordable mid-segment hub for both end- users and investors , offering
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for them everything is best

EVERYTHING IS BEST WHEN

Iy time With family. The sector
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The affordabllity of housing Is currently nighly-pricad as the cost of the majority of residential houses here vanes between » -
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REJUVENATION CENTRE

OTHER COMMUNITY FACILITIES (OCF)

MAIN SWIMMING POOL

KIDS® POOL

POOL DECK

KIDS® PLAY AREA

BADMINTON COURT

SKATING RINK

HALF BASKETBALL COURT
CRICKET NET PRACTICE PITCH
OUTDOOR GYM

JOGGING TRACK OF 0.5 KM
PATHWAY OF 2KM ALONG ROAD
LAWN

REFLEXOLOGY GARDEN

SITTING UNDER TRELLIS
LOUNGERS UNDER TRELLIS
FEATURE ARCHES WITH SITTING
FRAGRANCE GARDEN WITH SITTING
GARDEN PAVILION

OPEN - AIR THEATRE (OAT)

WATER SPOUTS

FEATURE WALL

TRAFFIC ROTARY WITH MOUND AND SCULPTURE
PATHWAY THROUGH PORTALS
GARDEN ENTRY THROUGH PORTALS
ENTRY TO CENTRAL GREENS

ENTRY WATER FEATURE

ENTRANCE GATE COMPLEX
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LIVING
3050 X 3845
100" X 12' 7"

KITCHEN
2700 X 2070
8'10” X 6’ 9”

TYPICAL FLOOR
(1ST, 2ND, 3RD & 4TH)
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BEDROOM
3.050X3.675
100" X 12’ 1°

LIVING AREA
(3.050 X 3.820)

1350X1600
45" X53”
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DRAWING / DINING ROOM KITCHEN DOORS & WINDOWS
v
. I INTERNAL DOOR FRAMES MAIN & INTERNAL DOOR EXTERNAL DOORS & WINDOWS
FLOOR WALL / CEILING DADO COUNTER TOP FITTINGS & FIXTURES : _
FLOOR CEILNG WALL VITRIFIED / OIL BOUND DISTEMPER CERAMIC TILES 600MM GRANITE STONE S| MARKED CP FITTINGS HARD WOOD / RED MERANDI EZ&N&?&SDBOTH SIDE UPVC/ALUMINIUM POWDER COATED
VITRIFIED TILES 0IL ROUND DISTEMPER 0IL BOUND DISTEMPER CERAMIC TILES ABOVE COUNTER & SS SINK
BALCONIES ELECTRICAL

TOILET & BATH
47 N

f .
[ —— WIRING SWITCHES / SOCKET

FLOOR RAILING FLOOR WALL CEILING FITTINGS & FIXTURES ISI| MARKED COPPER ELECTRICAL WIRING IS| MARKED SWITCHES

ANTI-SKID / MATT MS RAILING WITH ANTI-SKID CERAMIC TILES TILL GRID FALSE CEILING CP FITTINGS, WC & WASHBASIN THROUGHOUT IN CONCEALED & SOCKETS
FINISH CERAMIC TILES ENAMEL PAINT FINISH CERAMIC TILES 4FEET/7'-0° FEET CONDUIT FOR LIGHT POINTS
BEDROOM TERRACE — DOORS & WINDOWS EXTERNAL DEVELOPMENT STRUCTURE
\ P ! . ~ gl ,
: ¢ 1
N .o !
| T
- ;4.
o INTERNAL ROADS BOUNDARY WALL EXTERNAL PAINT EARTHOUAKE RESISTANT S
Foiapld CEILNG WaLL SRIGKEA SUBAOR o Uvﬁbg‘}%"EER@E‘R?ND. e EQE?S&LM?E,?URS DN = INTERLOCKING BLOCKS/ RCC / BRICK WALL WEATHER PROOF TEXTURE RCC FRAMED/BRICK WORK 2
VITRIFIED TILES OIL BOUND DISTEMPER OIL BOUND DISTEMPER WATER PROOFING TREATMENT o TREMIX CONCRETE ROAD WITH PLASTER & PAINT IN BUILDINGS STRUCTURE 4
WITH PAINTED FINISH ON BOTH SIDE EXTERNAL WEATHER AS PER SEISMIC ZONE Ve
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Unfrozen Plots

S. No. Particulars (%)
1 On Booking. 9% of Total Price
5 Within 15 Days from the date of submission of Execution and registration of the Builder Buyer
application form Agreement.
3 Within 60 Days from the date of Booking c?r Clearance of 1st Payment ( whichever is 16% of Total Price
earlier).
Within 8 Months from the date of Booking or Completion of Construction milestone
listed here under ( whichever is Later). 0 .
4 A) Excavation of 75% Plots. Rt Price
B) Foundation of 25% Plots.
Within 16 Months from the date of Booking or Completion of Construction milestone
5 listed here under ( whichever is Later). 25% of Total Price

A) Foundation of 50% Plots.
B) 1st Floor roof of 50% Plots.

Within 24 Months from the date of Booking or Completion of Construction milestone
6 listed here under ( whichever is Later). 20% of Total Price
A) 4th Floor roof of 100% Plots.

5% of Total Price + Possession Charges/Other

7 On Offer of Possession. T [ e applicable!

Note: -Note: The taxes as applicable would be payable at each stage. Applicant/Allottee shall be liable to execute and get registered the Agreement of Sale/Builder Buyer
Agreement/BBA as well as to pay the schedyled amount within the timelines mentioned in provisional allotment letter. In case of failure to pay as per pa\/ment plan or within the
timelines mentioned in provisional allotment letter,r Applicant/Allottee shall be liable to pay interest as provided in Rule 15 of the Haryana Real Estate Regulatory Authority. The
., Payment Plan/Schedule may be preponed # the* Qcaupaﬁon/Parf OLC‘Upatlon Certlﬁcéte/CompletLon Certn‘lcate/Part Complet|on Certn‘lcate (OC/CC{Pa‘rt @,OC/ Part CC) as
app-lnable is recewed or Loms*rucﬂpn is’comp leted hﬁfqre *he schedd’gd m:seszﬁn@n DeI’IQd . - ' .
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©), SIGNATURE"
fy MAKING INDIA AFFORDABLE
&
=
;'R SIGNATUREGLOBAL HOMES PRIVATE LIMITED | CIN: U70100DL2008PTC176641
¥ REGD. OFFICE: UNIT NO. 1309, 13TH FLOOR, DR. GOPAL DAS BHAWAN, 28 BARAKHAMBA ROAD, CONNAUGHT PLACE, NEW DELHI-110001
£ CORP. OFFICE: GROUND FLOOR, TOWER-A, SIGNATURE TOWER, SOUTH CITY-1, GURUGRAM, HARYANA- 122001 ®.
" WWW.SIGNATUREGLOBAL.IN . -
:2 -
o f
¥ ‘ :
:" Disclaimer: Promoter urges every applicant to inspect the project site and shall not merely rely upon any architectural impression, plan or sales brochure and, therefore, requests to make personal judgment prior f submitting an ;
= application for allotment. The Project is being developed in phases, hence, certain facilities/amenities etc, may be used by allottee of other phases. Unless otherwise stated, all the images, visuals, materials and infg ion contained :
} herein are purely creative/artistic and may not be actual representations of the product and/or any amenities. Further, the actual design may vary in the fit and finished form, from the one#® 5 %
— displayed above. Journey time shown, if any, is based upon Google Maps which may vary as per the tra_c at a relevant point of time. *Rate mentioned above does not include GST g-?

vl

and other statutory charges, if applicable. T & C Apply. 1 sq. mt. = 10.7639 sq. ft.
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http://www.signatureglobal.in/

